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Welcome to the Content Era




Content is Currency of Customer Engagement acrolinx g,

s

Buyers complete 70% of "Audiences are inunaated
their buying decision before by pleas for their attention.
they engage with sales. “Consumers no longer

respond to anything but the
most compelling content.”

— Gartner

— Sirius Decisions




Search Changes Everything acrolinx g,




Accelerating Globalization acrolinx I3,

$250-$500 bn
$100-$250 bn
below $100 bn
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Your Content Needs Every Advantage



Content Must Give You an Edge acrolinx g,

Findable Translatable

Readable Consistent

Engaging



Acrolinx Delivers Your Content Advantage acrolinx g,

Findability Translatability

Readability Consistency

Engagement
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Optimize
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\ Set Standards




N How You Set Standards acrolinx iy

Terminology |22 5
e Y e |
spreadsheets |[ooo

Stvie auid » Collaborative management
tie guides n * Fine-grained control

— « Shared use
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SEO Keywords




;,\5 Setting Standards in Acrolinx acrolinx g,

QA B2 @ G O

Findability Readability Engagement Consistency Translatability
4 A
... ° (] °

Terminology
SEO Keywords
Readability
Tone of Voice
Style

Reuse
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@ How You Optimize Your Content Today acrolinx g,

QA B & G O

Findability Readability Engagement Consistency Translatability

Manual Automated Vs word)




@ Optimizing Your Content with Acrolinx acrolinx i,

A B @ G O

Findability Readability Engagement Consistency Translatability

Manual Automated Everywnere)




@ Optimizing Your Gontent with Acrolinx acrolinx g,

Scorecard Summary Important Information.docx
Scorecard Summary =
SEO 3 Quality score G &
Terminology 12
Issue Types
Spelling 1
SEO (O 38 5 issues
Grammar 2
Terminology (o——— kL 12 issues
Style 9
Spelling (O 88 1issue
Reuse 2
Grammar (N 79 2 issues
Readability
Style (o———— 45 9 issues
Informality
Reuse (O 79 2 issues
Liveliness
\oice
acrolinx .
Readability [ ———— 67
Informality (— | e— 3
Liveliness (C S ) 60 I
Do not show thiz message again. Show details.




@ Optimizing Your Content with Acrolinx
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S SmartTech - Solution Brief
Boilerplate.htm

SmartTech Solution Brief 2.htm
SmartTech Solution Brief.htm

LY CRCa

SmartTech Solution Brief 2
@ Firefox HTML Document

"/ Content Explorer

Praject Organizer

Smart Tech Unlocks New
Possibilities for fcustomers?

Opt for tsolutions i fthati fexpandi iyourd ichoicesi,
tnoti Flocki Fyoui rini

€ | Next Flag
FSol Q Previous Flag
«Co Step-through Mode
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systq Edit Flag is migrating to unified communications (UC). You are gddlng video
[rde o fully engage vour customers, reduce travel and speed time-to-
* Re| @)| capitalize at beginning of sentence  fye 1 found that no single vendor has a solution for every unified
bany Ignore Flag ms need—Email. voice, video, [IM chat 3. social software, web
_DEP]? Replace with
ven| Not :ry, CRM., business process integration, cloud options, hosted
lock Add to Dictionary. , obility, bring your own device. [Your{ IT department can no longer
+ Prq 1 cost of being locked into Fproprietary islands of communications 1
N7 ©) | title case (10 occurrences) the best vendors with open, Fstandards based { solutions to meet the
inve | ignore Flag multi-vendor finteroperability 4. 1
.Ei‘: Ignore in Whole Document

["In your solution search you have many questions. How do we connect our existing N7 CTS room with
Microsoft® Lync®? If we make a strategic UC architectural shift. do we still have investment protection with
our NUCM and N7 video assets? [Can{ we add conference rooms with automated two camera speaker
location technology with Smart Tech SmartEye Director and equip more rooms [serving 1 more participants at
a much lower Feost1? Can we reduce network bandwidth and get better resource utilization with the bridges we

alrpady Awn? Can we malkes anr ealntinn warle an anv natwark withant havine n on dawn a nronristare. nan-
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Readability, Informality, Liveliness

Voice
Readability 67
Informality (— ]  — 32
Liveliness (—— & — 60

Measure tone of voice

Characteristic Target Score

Readability 76
Informality | 67
Liveliness 50

Set targets — show writers where they fall short
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= More consistent
corporate voice

= Nore readable,
understandable,

engaging
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m Analyze

Today

= Publish before you analyze

= |mprovement happens late — if
it happens at all

Bl &

Create Publish Analyze Improve
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Acrolinx

Analyze before you publish

Predictive analytics: you know
pefore publishing if goals met

[~ Z Il

Create Analyze Improve Publish



m Executive-Level Metrics acrolinx g,

Reports on cost savings, quality, usage
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Let's See a Demo!




About Acrolinx acrolinx I3,

= Started at German Research 2013-2014
Center for Artificial Content -

Intelligence

: 4"’&&
= Spun out in 2002 <
Top 100 Companies in
Digital Content Indust
= Privately owned ’ !
Gartner. 2012

= Headqguarters in Santa Clara
& Berlci]ln CoolVendor
i



Some Acrolinx Customers

bneide
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Thank Youl!

PG Bartlett
pg.bartlett@acrolinx.com
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